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ABSTRAK

Baharrudin, Aris Maulana, 2023, Pengaruh Bauran Pemasaran dan Figur KH. Asep
Saifuddin Chalim Terhadap Keputusan Mahasiswa Melanjutkan Pendidikan di
Institut Pesantren KH. Abdul Chalim, Skripsi Prodi Ekonomi Syariah, Fakultas
Syariah, Institut Pesantren KH. Abdul Chalim, Pembimbing: Sundari, M.Pd.

Kata Kunci: Bauran Pemasaran, Produk, Harga, Tempat, Promosi, Figur KH. Asep
Saifuddin Chalim, Keputusan Melanjutkan Pendidikan

Setiap perguruan tinggi berperan penting dalam menghasilkan sumber daya manusia
yang berkualitas dan berakhlak mulia untuk menjawab tantangan di era globalisasi dan
revolusi industri. Pada hakikatnya setiap institusi harus mampu menjaga citranya, karena
di era digital semua informasi mudah tersebar dan menjadi konsumsi publik. Dalam
menarik calon mahasiswa, perguruan tinggi harus meningkatkan kualitas dan
memaksimalkan keunggulan yang dimiliki melalui strategi pemasaran yang tepat. Strategi
tersebut dikenal dengan bauran pemasaran (marketing mix) yang terdiri dari produk,
harga, tempat, dan promosi. Selain bauran pemasaran, Institut Pesantren KH. Abdul
Chalim (IKHAC) memiliki kekhasan tersendiri yaitu keberadaan figur pendiri dan
penasehat institusi, yakni KH. Asep Saifuddin Chalim, yang berperan layaknya tokoh
panutan bagi calon mahasiswa.

Penelitian ini bertujuan untuk menganalisis pengaruh bauran pemasaran (produk,
harga, tempat, promosi) dan figur KH. Asep Saifuddin Chalim, baik secara parsial
maupun simultan, terhadap keputusan mahasiswa melanjutkan pendidikan di Institut
Pesantren KH. Abdul Chalim. Penelitian ini menggunakan metode kuantitatif melalui
survei dengan instrumen kuesioner. Sampel berjumlah 100 mahasiswa S1 IKHAC yang
dipilih menggunakan teknik probability sampling dengan rumus Slovin.

Hasil penelitian berdasarkan uji t (parsial) menunjukkan bahwa variabel produk (X1)
berpengaruh positif dan signifikan (t hitung 3,045 > t tabel 1,66; sig. 0,003), variabel
tempat (X3) berpengaruh positif dan signifikan (t hitung 2,645 > t tabel 1,66; sig. 0,010),
dan variabel promosi (X4) berpengaruh positif dan signifikan (t hitung 3,067 > t tabel
1,66; sig. 0,003) terhadap keputusan mahasiswa melanjutkan pendidikan di IKHAC.
Sebaliknya, variabel harga (X2) tidak berpengaruh signifikan (t hitung 0,244 <t tabel
1,66; sig. 0,808), dan variabel figur KH. Asep Saifuddin Chalim (X5) juga tidak
berpengaruh signifikan (t hitung 0,435 < t tabel 1,66; sig. 0,664). Berdasarkan uji F
(simultan), seluruh variabel bebas secara bersama-sama berpengaruh signifikan terhadap
keputusan mahasiswa (F hitung 11,122 > F tabel 2,31; sig. 0,000). Koefisien determinasi
(Adjusted R?) sebesar 0,338 atau 33,8% menunjukkan bahwa kelima variabel mampu
menjelaskan 33,8% variasi keputusan mahasiswa, sedangkan 66,2% sisanya dipengaruhi
variabel lain di luar penelitian ini, seperti reputasi institusi, faktor keluarga, akreditasi, dan
lingkungan sosial.



ABSTRACT

Baharrudin, Aris Maulana, 2023, The Influence of Marketing Mix and KH Figures. Asep
Saifuddin Chalim on Students' Decision to Continue Education at the KH Islamic
Boarding School Institute. Abdul Chalim, Thesis of Sharia Economics Study
Program, Faculty of Sharia, KH Islamic Boarding School Institute. Abdul Chalim,
Supervisor: Sundari, M.Pd.

Keywords:  Marketing Mix, Product, Price, Place, Promotion, KH Figure. Asep
Saifuddin Chalim, Decision to Continue Education

Every university plays an important role in producing quality and noble human
resources to answer the challenges of the era of globalization and the industrial revolution.
In essence, every institution must be able to maintain its image, because in the digital era
all information is easily spread and becomes public consumption. In attracting prospective
students, universities must improve their quality and maximize their advantages through
the right marketing strategy. This strategy is known as a marketing mix consisting of
products, prices, venues, and promotions. In addition to the marketing mix, the KH. Abdul
Chalim Islamic Boarding School (IKHAC) has its own peculiarities, namely the existence
of the founding figure and advisor of the institution, namely KH. Asep Saifuddin Chalim,
who plays a role model for prospective students.

This study aims to analyze the influence of the marketing mix (products, prices,
venues, promotions) and KH figures. Asep Saifuddin Chalim, both partially and
simultaneously, on the decision of students to continue their education at the KH Islamic
Boarding School. Abdul Chalim. This study uses a quantitative method through a survey
with questionnaire instruments. The sample amounted to 100 IKHAC S1 students who
were selected using the probability sampling technique with the Slovin formula.

The results of the study based on the t-test (partial) showed that the product variable
(X1) had a positive and significant effect (t count 3.045 > t table 1.66; sig. 0.003), the
place variable (X3) had a positive and significant effect (t count 2.645 > t table 1.66; sig.
0.010), and the promotion variable (X4) had a positive and significant effect (t count 3.067
> t table 1.66; sig. 0.003) on the decision of students to continue their education at
IKHAC. On the other hand, the price variable (X2) had no significant effect (t count 0.244
< t table 1.66; sig. 0.808), and the KH figure variable. Asep Saifuddin Chalim (X5) also
had no significant effect (t count 0.435 < t table 1.66; sig. 0.664). Based on the F test
(simultaneous), all independent variables together had a significant effect on student
decisions (F calculated 11.122 > F table 2.31; sig. 0.000). The determination coefficient
(Adjusted R?) of 0.338 or 33.8% showed that the five variables were able to explain 33.8%
of the variation in student decisions, while the remaining 66.2% were influenced by other
variables outside this study, such as institutional reputation, family factors, accreditation,
and social environment.



uéﬁ.d\
LS L s G Gpal] i Cinal [KH ol o seiil] g jo i 2023 6Y 50 Gl el jag
Al el Aa gkl gauled) de KH (o deadlaY) LU Lo rall gpra 6 pileil] 5 ) paics)
(6N 1 e carlud) de KH (8 LaadbaY) Aplalall A jaal) dgan ey il 4408 ¢ o il ALY
.M.Pd

D18 cdraad) Gl G Caal KH a8y ¢amas 5l (Sl ¢l aminall 63y gl 7z 3a sAgalidal) cilalSl)
addaill 8 ) pei)

A sl peae Cloaaidgal gal (5 siall dagd ) 533 sl dalle 4y 580 5 ) 50 L) (A Laga |y 50 Aralas IS (i
BN anll (3 Y (i) saa e dalial) e 3 ol A e IS (585 O g clajasa 8 e liall ) 5
Lgia s Cpend Claalall e any calainall (Ul il Lale 1Sl o s A sgany il sheall JS i
Claiall (o 0585 (R susd g g Aol i) o2 (o pas Apnliall (3 susil) Aati) i) JA e LAl Je a5
Al Gl se KH 4wt o sl mde Y ABLLYL Do Al (s a1l Sl a5
Caal KH 5 5 i 5all 3 jLiiial g A pall dnad &l 3 a5 08 5 daldll Leailiad (IKHAC) 43y
Olaiadll COUall 5 38 IS5 31 ¢ Jaaall cpall Can

AU 15 (Rama s il s pad) (S ¢l ecilaiiall) (5 guiill g o il it ) Al all o2 Cangs
Bl KH A jae (A agatlad dlial o GO )8 e el Jlas L cdaand) pall s Canal [ KH
100 dandl 2ae &y i ol gal aladinly e IS (e 40aS 435 Hla 4 all 038 podins Jreadl 2 4130
O s Aapa aladiuly AdLcia W) il 381 4085 aladiuly aa jlid) &5 [KHAC S1 o s

330 ) ANV 53y ) LAY IS (XD i) e ) () TR (e piadd) A jall il < el
<12.645 23e) AV 535 lag) il IS (X3) g8l sias ¢(0.003 w855 ¢t 1.66 oo <t 3.045
(01,66 Jsix < 3.067 t23e) AN 535 el 580 (X4) A5l il 0S5 ¢(0.010 g8 531 ¢ 1.66 J s
G (X2) sl il ¢Sy ol e5 a1 2ali s TKHAC (54 st ALl gy 3l )i e (0.003 ¢ 53
G o 0S5 Al LS KH ) yatie s ¢(0.808 a5 66 1.66 Jisaa > 10.244 230 ) Lilias) AYs 53 Lils
o ) F L) U i) (0,664 @55 ¢t 1.66 Jsas >t 0.435 2x2) uS Ll (X5) Glall gl
231 dsan F < 11,122 s F) Ul )8 e 5 5l bae Aiisall il jpaciall gpead oIS o( 1)
sl 5,38 il duedll il yatall 0 733.8 51 0.338 Al (R Jaxe) sl Jalas sedal (0.000 o 53
Jie i jall o3 7 Hla (5 ATl ey LR8N 766,25 Lty coDUall & ) 58 8 & gl e 7338 ansds
Asclaiay) daull 5 caldie W) 5 o ) Jal se 5 s gl daans

Xi



