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ABSTRAK

Lailatul Safitri. 2022. Implementasi Strategi Pemasaran Pendidikan Di Masa
Pandemi Covid-19 Perspektif Manajemen Pendidikan Islam. Skripsi,
Program Studi Manajemen Pendidikan Islam, Fakultas Tarbiyah, Institut
Pesantren KH. Abdul Chalim Mojokerto. Pembimbing: Rezki Nurma
Fitri, M.Pd.

Kata Kunci: strategi pemasaran pendidikan, pandemi Covid-19, manajemen

pendidikan Islam

Penelitian ini bertujuan untuk mendeskripsikan dan menganalisis implementasi

strategi pemasaran pendidikan pada masa pandemi Covid-19 yang ditinjau dari

perspektif manajemen pendidikan Islam, serta mengidentifikasi faktor pendukung dan
penghambat pelaksanaannya. Penelitian menggunakan pendekatan kualitatif jenis
studi kepustakaan (library research), dengan sumber data berupa buku, jurnal ilmiah,
dan hasil penelitian terdahulu yang relevan, yang dianalisis melalui teknik analisis
isi (content analysis). Hasil penelitian menunjukkan bahwa implementasi strategi
pemasaran pendidikan di masa pandemi mengalami penyesuaian pada ketujuh unsur
bauran pemasaran (product, price, place, promotion, people, process, dan physical
evidence), yang diwarnai oleh nilai-nilai shiddiq, amanah, tabligh, dan fathanah
sebagai landasan etis pengambilan keputusan lembaga. Faktor pendukung meliputi
kepemimpinan yang adaptif, sumber daya manusia yang cakap teknologi, serta modal
sosial kepercayaan masyarakat, sedangkan faktor penghambat meliputi keterbatasan
infrastruktur teknologi, rendahnya literasi digital, dan keterbatasan anggaran.

Penelitian ini merekomendasikan agar lembaga pendidikan Islam terus

mengembangkan kapasitas digital tanpa mengorbankan nilai-nilai keislaman yang

menjadi ciri khasnya.
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ABSTRACT

Lailatul Safitri. 2022. Implementation of Educational Marketing Strategy During the
Covid-19 Pandemic from the Perspective of Islamic Education Management.
Undergraduate Thesis, Islamic Education Management Study Program,
Faculty of Tarbiyah, Institut Pesantren KH. Abdul Chalim Mojokerto.
Advisor: Rezki Nurma Fitri, M.Pd.

Keywords: educational marketing strategy, Covid-19 pandemic, Islamic education

management
This study aims to describe and analyze the implementation of educational

marketing strategy during the Covid-19 pandemic viewed from the perspective of

Islamic education management, and to identify the supporting and inhibiting factors

of its implementation. The study employed a qualitative library research approach,

drawing on books, scientific journals, and relevant prior studies as data sources,
analyzed through content analysis technique. The findings show that the
implementation of educational marketing strategy during the pandemic involved
adjustments across all seven elements of the marketing mix (product, price, place,
promotion, people, process, and physical evidence), consistently grounded in the
values of shiddiq, amanah, tabligh, and fathanah as the ethical foundation of
institutional decision-making. Supporting factors include adaptive leadership,
technologically capable human resources, and community trust as social capital,
while inhibiting factors include limited technological infrastructure, low digital
literacy, and budget constraints. This study recommends that Islamic educational
institutions continue developing digital capacity without compromising the Islamic

values that define their identity.
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