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ABSTRAK

Khafid Saifuddin Solukhi Pengaruh Corporate Social Responsibility Terhadap
Loyalitas dan Reputasi perusahaan Pada Bank Muamalat Indonesia KCP
Mojokerto. Pembimbing Skripsi: Bapak Dr. Ceta Indra Lesmana S.E, M,M,
Nurul Azizah Ria Kusrini, M.Pd

Kata Kunci : Corporate Social Responsibility, Loyalitas, Reputasi perusahaan

Pada peneltian ini terdapat dua tujuan : (1) Untuk mengetahui pengaruh
Corporate Social Responsibility Terhadap Loyalitas Nasabah pada Bank
Muamalat Indonesia KCP Mojokerto. (2) Untuk mengetahui pengaruh Corporate
Social Responsibility Terhadap Reputasi perusahaan. Penelitian ini menggunakan
metode kuantitatif dengan menggunakan teknik pengambilan sampel berupa
Convinience Sampling yaitu kumpulan informasi-informasi dari anggota-anggota
yang dengan setuju mau memberikan informasi tersebut.

Pengumpulan data dilakukan dengan teknik data primer berupa angket
yang disebarkan pada 100 responden. Teknik analisa data yang digunakan adalah
analisa regresi linier menggunakan program SPSS versi 23. Hasil perhitungan uji t
pada variabel Corporate Social Responsibility (CSR) terhadap Loyalitas Nasabah
dengan t hitung 3,020 > 2,365 artinya Corporate Social Responsibility (CSR)
secara parsial berpengaruh terhadap Loyalitas Nasabah. Hasil perhitungan uji t
pada variabel Corporate Social Responsibility terhadap Reputasi perusahaan
dengan t hitung 4,249 > 2,365 artinya Corporate Social Responsibility (CSR)
secara parsial berpengaruh terhadap Reputasi perusahaan.
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ABSTRACT

Khafid Saifuddin Solukhi The Influence of Corporate Social Responsibility on
Company Loyalty and Reputation at Bank Muamalat Indonesia KCP
Mojokerto. Thesis Supervisor: Mr. Dr. Ceta Indra Lesmana S.E, M,M,
Nurul Azizah Ria Kusrini, M.Pd

Keywords: Corporate Social Responsibility, Loyalty, Company Reputation

This study has two objectives: (1) To determine the effect of Corporate
Social Responsibility on Customer Loyalty at Bank Muamalat Indonesia KCP
Mojokerto. (2) To determine the effect of Corporate Social Responsibility on the
company's reputation. This study uses a quantitative method with a convenience
sampling technique, namely the collection of information from members who
agree to provide said information. Data collection was carried out using primary
data techniques in the form of questionnaires distributed to 100 respondents. The
data analysis technique used was linear regression analysis using the SPSS
version 23 program. The results of the t-test calculation on the Corporate Social
Responsibility (CSR) variable on Customer Loyalty with a calculated t of 3.020 >
2.365, meaning that Corporate Social Responsibility (CSR) partially influences
Customer Loyalty. The results of the t-test calculation on the Corporate Social
Responsibility variable on the company's reputation with a calculated t of 4.249 >
2.365 means that Corporate Social Responsibility (CSR) partially influences the
company's reputation.
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