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ABSTRAK

Putri, Khoiriyah Isu. 2020. Pengaruh Strategi Pemasaran Produk Pembiayaan
Murabahah pada Potensi Bisnis Minat Masyarakat Terhadap Pertumbuhan
Perekonomian Kota Mojokerto (Studi Kasus BPRS Lantabur Tebuireng KCP
Mojokerto). Skripsi. Program Studi Perbankan Syariah, Fakultas Syariah, Institut
Pesantren KH. Abdul Chalim Mojokerto. Pembimbing Skripsi: Lutvi Alamsyah,
S.E, M.M; Rahman Yusri Aftian, S.H.I, M.E

Kata Kunci : Strategi Pemasaran, Pembiayaan Murabahah, Potensi Bisnis Minat
Masyarakat, Pertumbuhan Perekonommian, BPRS

Penelitian ini bertujuan untuk mengetahui adanya pengaruh strategi pemasaran
produk dan pembiayaan murabahah melalui potensi bisnis minat masyarakat terhadap
pertumbuhan perekonomian di kota Mojokerto. Metode penelitian yang digunakan
dalam penelitian ini adalah metode penelitian kuantitatif dengan menggunakan data
primer dan sekunder. Sampel pada penelitian ini adalah nasabah Bank BPRS Lantabur
Tebuireng KCP Mojokerto. Dengan teknik pengambilan sampel menggunakan
Purposive Sampling dengan menggunkan rumus slovin sehingga diperoleh jumlah
sampel sebanyak 79 responden.

Analisis data pada penelitian ini menggunakan model SEM melalui alat analisis
smartPLS 3.3.2. hasil penelitian menyatakan bahwa startegi pemasaran produk
berpengaruh positif dan signifikan terhadap potensi bisnis minat masyarakat.
Pembiayaan murabahah berpengarus negatif dan signifikan terhadap potensi bisnis
minat masyarakat. Potensi bisnis minat masyarakat dan Pembiayaan murabahah
berpengaruh negatif dan tidak signifikan terhadap pertumbuhan perekonomian.
Strategi pemasaran produk berpengaruh positif dan signifikan terhadap pertumbuhan
perekonomian. Dan dari uji jalur, variabel intervening yaitu potensi bisnis minat
masyarakat dibuktikan mampu memediasi hubungan antara strategi pemasaran produk

dan pembiayaan terhadap pertumbuhan perekonomian kota Mojokerto.
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ABSTRACT

Putri, Khoiriyah Isu. 2020. The Effect of Murabahah Financing Product Marketing
Strategies on the Potential of Public Business Interest on Mojokerto City's
Economic Growth (Case Study of the BPRS Lantabur Tebuireng KCP Mojokerto).
Thesis. Sharia Banking Study Program, Faculty of Sharia, KH Islamic Boarding
School Institute. Abdul Chalim Mojokerto. Thesis Supervisor: Lutvi Alamsyah,
S.E, M.M; Rahman Yusri Aftian, S.H.I, M.E

Keywords : Marketing Strategy, Murabahah Financing, Potential Business of

community Interest , Economic Growth, BPRS

This study aims to determine the influence of the product marketing strategy
and murabahah financing through the potential of the community interest in the
economic growth in the city of Mojokerto. The research method used in this study was
a quantitative research method using primary and secondary data. The sample in this
study was the customer of Bank BPRS Lantabur Tebuireng KCP Mojokerto. With
sampling techniques using purposive sampling by using Slovin's formula so that the

number of samples was obtained as many as 79 respondents.

Data analysis in this study used SEM models through the SmartPLS 3.3.2
analysis tool. The results of the study stated that the market marketing stardes had a
positive and significant effect on the potential of the business interest business.
Murabahah financing shows negative in pact and but significantly on the business
potential of the community. The potential of the business interest business and
Murabahah financing has a negative and insignificant effect on economic growth,
however product marketing strategies have a positive and significant effect on
economic growth. And from the path analysis the potential of the business interest in
the community is proven to be able to mediate the relationship between product
marketing strategies and financing on the economic growth in Mojokerto.
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