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ABSTRAK

Sepah Nurul Sakinah, 2020. Strategi Marketing Public Relations Euro
Management Indonesia Di Media Sosial Instagram. SKRIPSI. Pembimbing
I : M. Alfin Fatikh, M.I.Kom. Program Studi Komunikasi dan Penyiaran
Islam, Fakultas Dakwah dan Ushuluddin, Yayasan Pendidikan Amanatul
Ummabh. Institut Pesantren KH Abdul Chalim.
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Tujuan dari penelitian ini adalah untuk mengetahui Strategi Marketing
Public Relations Euro Management Indgnesia Di Media Sosial Instagram. Teori
yang digunakan dalam penelitian igid@8alah teori Relationship Management.
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ABSTRACT

Sepah Nurul Sakinah, 2020. Marketing Strategy Public Relations Euro
Management Indonesia in social Media Instagram. Thesis. Supervisor I: M.
Alfin Fatikh, M.l. Kom.Program of Islamic Communication and
broadcasting, Faculty of Da'wah and Ushuluddin, Education foundation of
Amanatul Ummah.Institute of Pesantren KH Abdul Chalim
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The purpose of this research is to know the Marketing strategy of Euro
Management Indonesia Public Relations in social Media Instagram.The theory
used in this study was the theory g lationship Management.The research
methods used are qualitative degeisi miormant is PR Euro Management
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