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ABSTRAK

Zainal Abidin, Muhammad, 2022. “Pengaruh Marketing Mix Dan Customer
Shariah Relationship Marketing Terahdap Loyalitas Nasabah di BSM
KC Krian”. Skripsi Program studi Perbankan Syariah Fakultas Syariah.
Institut Pesantren KH. Abdul Chalim Mojokerto. Pembimbing I : Ahmad
Mukhlisudin, S.E., M.E. Pembimbing Il : Ceta Indra Lesmana, S.E., M.M.

Kata Kunci : Marketing Mix, Customer Shariah Relationship Marketing,
Loyalitas Nasabah

Penelitian ini bertujuan untuk mengetahui pengaruh Marketing Mix
Terhadap loyalitas nasabah, Customer Shariah Relationship Marketing
Terhadap Loyalitas Nasabah dan Marketing Mix dan Customer Sahriah
Relationship Marketing Terhadap Loyalitas Nasabah.

Hasil dari penelitian ini bahwa Marketing Mix berpengaruh signifikan
terhadap Loyalitas Nasabah, Costomer Shariah Relationship Marketing
berpengaruh signifikan terhadap Loyalitas Nasabah dan Marketing Mix dan
Customer Sahriah Relationship Marketing berpengaruh signifikan terhadap
Loyalitas Nasabah.



ABSTRACT

Zainal Abidin, Muhammad, 2022. “Effect of Marketing Mix and Customer
Shariah Relationship Marketing on Customer Loyalty at BSM KC
Krian”. Thesis of Sharia Banking Study Program, Faculty of Sharia. KH.
Abdul Chalim Mojokerto. Supervisor | : Ahmad Mukhlisudin, S.E., M.E.
Advisor Il : Ceta Indra Lesmana, S.E., M.M.

Keywords: Marketing Mix, Customer Shariah Relationship Marketing,
Customer Loyalty

This study aims to determine the effect of Marketing Mix on customer
loyalty, Customer Shariah Relationship Marketing on Customer Loyalty and
Marketing Mix and Customer Sahriah Relationship Marketing on Customer
Loyalty.

The result of this research is that Marketing Mix has a significant
effect on Customer Loyalty, Costomer Shariah Relationship Marketing has
a significant effect on Customer Loyalty and Marketing Mix and Customer
Sahriah Relationship Marketing has a significant effect on Customer
Loyalty.
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