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ABSTRAK

Hasana, 2022. Strategi Manajemen Pemasaran Pendidikan Terhadap Sistem
Bauran Marketing Mix (Studi Kasus di MAN 1 Majene
Sulawesi Barat). Tesis, Program Studi Manajemen Pendidikan
Islam, Institut Pesantren KH Adul Chalim Pacet Mojokerto.
Pembimbing: Dr. Romi Siswanto, M. Pd.

Bauran pemasaran merupakan penggabungan variabel-variabel pemasaran
yang digunakan untuk mencapai tujuan pemasaran. Variabel-variabel bauran
pemasaran yang dimaksud adalah Product, Place, Price, Promotion, People,
Process, dan Physical evidence. Salah satu tujuan pemasaran dalam lingkup
pendidikan vyaitu untuk meningkatkan, minat masyarakat terhadap lembaga
pendidikan Islam sehingga dapat enangkan persaingan antar lembaga
pendidikan.

Penelitian ini bertujgs
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kasus juga bersi
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adalah dengan c | g tidak relevan,
menyajikan data dAQY® ﬂ\ :

Hasil penelitiagh me . DHRAWA S ; X\liyah Negri Majene
masih menerapkan %@» sebelumnya  namun
menyesuaikan denga : Ralhan- (2 Pradilkelorod ang ditawarkan oleh

fya dua program kelas
rice)) MAN 1 Majene
membebaskan biaya atau@fa , Namun ada beberapa hal
yang harus digotong oleh para wali murid seperti seragam, buku Iks, serta biaya
kegiatan-kegiatan sekolah seperti kegiatan ekstrakurikule, (4) Tempat (Place)
MAN 1 Majene sangat strategis, (5) Promosi (Promotion) yang dilakukan oleh
MAN 1 Majene yaitu melalui media cetak, osial media dan masyarakat.(6) Orang
(People), sumber daya manusia yang dimiliki MAN 1 Majene sudah sangat baik
serta berkualitas sehingga mampu mempengaruhi persepsi masyarakat dan
meningkatnya jumlah peserta didik, (7) Bukti Fisik (Phisical Evidence), MAN 1
Majene mempunyai fasilitas yang cukup memadai, (8) Proses (Process) MAN 1
Majene pada tahap pertama yaitu, seleksi penerimaan peserta didik ada 2 jalur
yaitu jalur prestasi dan jalur umum.
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ABSTRACT

Hasana, 2022. Educational Marketing Management Strategy Against the
Marketing Mix System (Case Study at MAN 1 Majene, West
Sulawesi). Thesis, Islamic Education Management Study
Program, KH Adul Chalim Islamic Boarding School Pacet
Mojokerto. Supervisor: Dr. Romi Siswanto, M. Pd.

. _________________________________________________________________________________________________________________|]

Marketing mix is a combination of marketing variables used to achieve
marketing objectives. The marketing mix variables in question are Product, Place,
Price, Promotion, People, Process, and Physical evidence. One of the marketing
objectives in the scope of education is to increase public interest in Islamic
educational institutions so that they can win the competition between educational
institutions.

This study aims to determine;
Majene to attract the attention ofp

) what products are offered at MAN 1
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The resu
attract public interes
classes and special
regular classes. Howe
guardians of students su%
such as extracurricular AN 1 Majene is very
strategic, (4) Promotion’carried o4 , namely through print
media, social media and the community. (5) People human resources owned by
MAN 1 Majene are very good and of high quality so that they are able to
influence public perceptions and increase the number of students, (6) Physical
Evidence , MAN 1 Majene has adequate facilities, (7) The process of MAN 1
Majene in the first stage, namely, the selection of student admissions there are 2
paths, namely the achievement path and the general path.
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